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META PLATFORMS. INC

Meta Platforms, once known solely for
revolutionizing social connectivity through
Facebook, Instagram,  WhatsApp, and
Messenger, has long dominated the digital
advertising space. Today, however, the
company is redefining its future by embracing
artificial intelligence. In this post, we explore
Meta’s traditional business lines and reveal
how it's now accelerating into the Al space—

with tools like Ollama playing a key role in this
transformation.

A Legacy Built on Social Media and Advertising

The Foundation of Meta’s Business

Meta Platforms built its empire on the power of human connection. Initially launched as Facebook in
2004, the company expanded rapidly, acquiring Instagram, WhatsApp, and Messenger along the
way. These platforms became synonymous with online social interaction, empowering billions of
users worldwide to connect, share, and communicate. Today, nearly 98% of Meta’'s revenue comes
from advertising—thanks to its robust suite of apps that deliver highly targeted ad solutions to
advertisers across the globe .

Revenue and Market Dominance

Meta’s success isn't just about connecting people—it's about doing so profitably. The company’s
advanced data analytics and advertising algorithms allow businesses to reach precise demographics,
driving impressive revenue growth and strong cash flow. With billions in cash reserves and a
dominant market share in digital advertising, Meta has long been a pillar of the tech industry.
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Transitioning into the Al Era

Massive Al Investments and Strategic Shifts

Recognizing that the future lies in intelligent systems, Meta has pivoted its focus toward artificial
intelligence. CEO Mark Zuckerberg has committed billions to Al infrastructure—funding initiatives
that span from large-scale data centers to developing proprietary Al models such as the Llama
series. These efforts are designed to enhance user experiences across Meta’s core platforms,
improve ad targeting, and even open new revenue channels through innovative Al applications.

Enter Ollama: Empowering Local Al Solutions

One of the most exciting developments in Meta’s Al strategy is its exploration of tools like Ollama.
Ollama enables users to run advanced language models locally, ensuring greater data security and
reduced latency. This capability is especially crucial as Meta seeks to integrate Al-driven features—
such as more intuitive chatbots and personalized content recommendations—into its platforms
without compromising on privacy.

By leveraging Ollama, Meta is not only tapping into the potential of its own Llama models but also
championing an open-source, decentralized approach to Al development. This strategic move allows
the company to offer more customizable, on-premise Al solutions that can be scaled across its
diverse range of products. In doing so, Meta is laying the groundwork for a future where Al
seamlessly enhances every facet of digital interaction, from ad creation to user engagement.

Ollama presents multiple monetization opportunities for
Meta, primarily by enhancing ad targeting through local Al
processing, which boosts engagement and ad revenue.
Meta can also generate revenue by offering subscription-
based enterprise solutions, such as secure, on-premise Al
tools for businesses. Additionally, Meta can monetize
APls, foster a developer ecosystem, and integrate Ollama
into hardware products like Meta Quest to drive premium

pricing. Other possibilities include unlocking innovative
ollama run llama3 content creation, Al-driven social interactions, and
providing privacy-preserving data insights for advertisers,

elevating its revenue potential in the Al era. for 8 seconds
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Financial Performance

Valuation

Meta’'s robust free cash flow—$13.15B in Q4 and $52.10B for the year—underscores its strong
liquidity. The press release highlights strategic investments, with Q1 2025 revenue guidance of
$39.5B-$41.8B and a focus on expanding Al and infrastructure. Notably, Meta’'s operational
resilience and ongoing capital allocation toward next-generation Al and mixed reality signal a
commitment to innovation and long-term growth.
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« Net Income: $20.8B, up 49% YoY 2.10
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Key Performance Drivers
« Ad Business: Ad impressions increased 6% in Q4 (11% full-year), while the average ad price rose
by 14% in Q4, enhancing revenue quality.
« User Engagement: Family daily active people averaged 3.35 billion in December 2024, marking a
5% YoY rise.
« Efficiency Gains: Improved operational efficiencies and cost controls boosted operating margins
(48% in Q4 vs. 41% previously).
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Meta’s sustained increase in family daily active people (DAP) is a powerful indicator of its platform’s
enduring appeal and growth potential. As the Q4 results show, Meta achieved a notable rise in

engagement, with family DAP averaging 3.35 billion in December 2024—a 5% increase year-over-
year. This expanding user base reflects Meta’s ability to foster strong social connections across its
diverse suite of apps, ensuring that the network effect remains a core strength. With more users
actively engaging with the platform, Meta is well-positioned to capitalize on economies of scale, drive
deeper user interactions, and maintain its competitive edge in the digital advertising space.

Equally compelling is the rising average revenue per user, underscoring Meta’'s successful
monetization strategy. Higher ad pricing and improved targeting capabilities have led to a significant
boost in revenue per person, illustrating that each active user is becoming increasingly valuable. This
trend not only enhances the company’s top-line growth but also signals the effectiveness of Meta’s
investments in advanced Al and data analytics to refine its ad ecosystem. Together, the growing
family DAP and increasing revenue per user create a robust foundation for long-term profitability,
making a strong case to hold Meta stock as it continues to drive both user engagement and
monetization efficiency.
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nvestment in Emerging Technologies

Meta’s aggressive investments in Virtual Reality (VR), Augmented Reality (AR), and Artificial
Intelligence (Al) promise to redefine digital interaction but carry substantial risks. The company is
allocating significant capital to these emerging technologies—areas that remain experimental and
unproven in consistently generating scalable revenues. For example, Reality Labs continues to report
operating losses despite its long-term potential. This heavy expenditure may strain margins if these
investments do not quickly translate into profitable revenue streams, and the path to monetization
for these advanced platforms is not yet clearly defined.

Competitive Landscape and Monetization Uncertainty

While Meta’s core advertising business remains robust, supported by increasing family daily active
users and rising revenue per user, it faces fierce competition from other digital ad platforms and
emerging players like TikTok. These rivals are innovating rapidly in digital advertising and capturing
market share with engaging, alternative content formats. Until Meta articulates a more concrete
strategy for converting its investments in VR, AR, and Al into profitable revenue channels, the
uncertainty surrounding these initiatives, coupled with competitive pressures, adds further risk to the
company’s future financial performance.
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Disclaimer YRS MARKETS

Our Commitment

recommendations, managed and presented by Milton Park Equities Pty Ltd (ABN 33 668 234 562),
as a Corporate Authorised Representative of LeMessurier Securities Pty Ltd (ABN 43 111 931 849)
(LemSec), holder of Australian Financial Services Licence No. 296877, offers insights and analyses
formulated in good faith. Our evaluations and projections are grounded in the known facts at the
time of creation and aim to provide a comprehensive view of the anticipated financial landscape in
2024. However, readers should be aware that these projections are estimates and may not fully
materialize.

Scope and Application

The insights within MPC Markets are crafted for a broad audience and do not specifically cater to
individual investment objectives, financial situations, or needs. Readers should consider the
suitability of the advice in relation to their personal circumstances before making any investment
decisions.

Research Integrity and Use

The research and content of MPC Markets are intended solely for our readers and should not be
copied, distributed, or shared without proper attribution. While we strive to ensure accuracy and
relevance, Milton Park Equities cannot guarantee the continuous updating or correction of the
information or opinions expressed within the publication.

Disclaimer of Liability

Milton Park Equities, in its capacity as a Corporate Authorised Representative of LemSec, disclaims
any responsibility for losses or damages arising from reliance on the opinions, advice,
recommendations, or information—whether direct or implied—contained in the MPC Markets
Discount Entry Note, notwithstanding any errors, omissions, or instances of negligence.

Analyst Objectivity

All research analysts contributing to the MPC Markets Discount Entry Note affirm that the views
expressed represent their personal opinions regarding the subject companies and financial products
covered in the publication.

Copyright and Usage Rights

The content of MPC Markets Discount Entry Note is the property of Milton Park Equities Pty Ltd,
either through ownership or licensing agreements. Unauthorized reproduction, adaptation, linkage,
framing, broadcasting, distribution, or transmission of this material is prohibited without express
written permission from Milton Park Equities, except for personal use or as allowed by applicable
laws.
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